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Note: No additional answer sheets will be provided.

Part – A 

Max. Marks: 10

Answer all the QUESTIONS
Define/Explain:

1. Services

2. wants

3. value

4. Price 

5. Intermediaries 

6. Resource Allocation

7. Positioning 

8. Service Space

9. Service Consumption

10. Portfolio

Part – B 

Max. Marks: 50

ANSWER ANY FIVE. ALL QUESTIONS CARRY EQUAL MARKS.
1. a) Explain the relation between economy and services marketing

    b) Describe the characteristics of services 
2. a) Discuss the applications of relationship marketing.
    b) Write about the nature of service consumption.

3. a) What are the bases of market segmentation?

    b) As a Marketing student discuss the need for customer loyalty.

4. a) Elaborate the characteristics of service pricing. 

    b) Mention the Nine laws of price sensitivity.

5. a) Describe marketing communication process.
    b) What is the role of marketing communication in service marketing?
6. a) Describe Relevance of service marketing in Tourism and Hotel Services.
    b) Discuss the different benefits and problems in marketing planning.
7. a) 5 w’s model of communication planning

    b) What are the foundations of pricing objectives?
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